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ETC Institute is a National Leader in Market Research 
for Local Governmental Organizations

For more than 40 years, our mission has been to help city and county governments gather and use survey data to 
enhance organizational performance.

More Than 3,000,000 Person’s Surveyed Since 2015 for More Than 1,000 Communities in 49 States
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Purpose and Methodology

 Purpose: To assess the delivery of major City services to Hallandale Beach 

businesses, and to identify issues that impact the Hallandale Beach 

business community.

 Methodology:

o Four-page survey; took approximately 10 minutes to complete

o By mail, online, and phone to Hallandale Beach businesses

o 102 business owners/managers completed surveys



What We 
Learned

 Satisfaction with City Services Is High

 Top Overall Priorities for City Services
o Police Services

o Drainage System

o Traffic Flow

 Reasons with the Most Impact on Businesses 
Staying in Hallandale Beach

o Low Crime Rate

o Level of Taxation

o Image of the City



Topic #1
Characteristics of the Business Community
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Good Representation by Type of Business 7



8Good Representation by Number of Years in Hallandale Beach



Topic #2
Perceptions of the City
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Topic #3
City Services and Priorities
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13Businesses Gave High Satisfaction Ratings for City Services
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Topic #4
Reasons for Locating Business in 

Hallandale Beach

16



17



18



Other Findings
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Summary

 Satisfaction with City Services Is High

 Top Overall Priorities for City Services
o Police Services

o Drainage System

o Traffic Flow

 Reasons with the Most Impact on Businesses 
Staying in Hallandale Beach

o Low Crime Rate

o Level of Taxation

o Image of the City



Questions?
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Thank You!!


